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FROM THE FIELD
A recent study by Abrams et al. (2025)
tested a conservation marketing
intervention to encourage campers to
responsibly store food and other items
that attract wildlife. Over 5,400
observations showed the intervention
significantly increased camper
compliance in three of four national
parks, suggesting that creating
compliance opportunities and
enhancing visitor motivation
effectively reduces human-wildlife
conflicts.
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Read the full paper at
doi: 10.1080/17524032.2025.2483280

Conduct a conservationConduct a conservation
marketing campaign lately?marketing campaign lately?

June 14: Designing Social Media Imagery Guidelines for Conservation, A
forum, University of Queensland, Attendance is open to ICCB attendees.
A recording will be available for those that can not make it.
June 19: ICCB Lunch & Speed networking, University of Queensland, 1-2
PM, in great hall 1&2. Attendance is open to ICCB attendees
December 1-5: Conservation Marketing Conference, virtual, more details
coming soon!

Email us atEmail us at
consmarkboard@gmail.com for anconsmarkboard@gmail.com for an
opportunity to be next month’sopportunity to be next month’s  
from the field spotlight!from the field spotlight!

https://www.linkedin.com/in/society-for-conservation-biology-conservation-marketing-543bb32bb/
https://x.com/SCBConsMark
https://bsky.app/profile/scbconsmark.bsky.social
https://www.instagram.com/scbconsmark/
http://www.consmark.org/
https://doi.org/10.1080/17524032.2025.2483280

